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Our team have trained people all over the
world to communicate better, from CEOs
and Cabinet ministers to call-centre teams.

It can be...
Face to face or virtual

For one person or a hundred

One workshop ora
six-month programme

For new recruits or the board
Off the shelf or totally tailored

Our style is relaxed and fun, but challenging.
And always utterly practical.

We work with a few names you
probably know about

(and quite a few we can’t tell you about).
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We give people
the confidence to

unlock what they
already know

Most people know good communication when
they see or hear it, whether that’s in writing or
in person.

We give people the confidence — or permission,
or practice, depending on what they need —to
follow their instincts.

There’s a
science to training

Behavioural science is particularly useful, and we design
our sessions with that in mind.

Like the ‘generation effect’:

the idea that something you feel you’ve discovered
for yourself is more likely to stick than something
you’ve been taught.

Or the ‘door-in-the-face effect’:

get people to do something big and extreme first,
and then the real-life application of that seems
much less daunting. So if you want people to write
shorter board papers, get them to try writing them
as a haiku first.




One size
doesn’t fit all

Though lots of people face similar challenges,
every brief is different.

N . So we encourage people.ta
Every person, too. When we’re training people < kS play to th'e'i{r"parti

to present better, we tell them to follow Dolly , 3 CAL
Parton’s advice:

“Find out who
you are and
do it on purpose.”




Here are a few programmes clients ask us for most.

Storytelling

Presenting

Writing and tone of voice
PowerPoint that doesn’t suck
JAY

Brand you

Dealing with the media

Storytelling

There’s loads of evidence that most of us forget most of
what we hear in the average presentation. But stories stick.
We'll teach you why, and how you can use them at work,
both in presenting and writing.

“Definition’s highly enjoyable storytelling
programme equipped us with the right tools
to engage both our clients and employees

through a compelling, ideas-led, approach.”

John Greaves
Group Head of Strategy and Planning
Fidelity International
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Presenting

Because our team are writers and performers, we help
with both what you say and how you say it. We give
people the practice, confidence and permission to play
to their strengths, but push them to try things that’ll make
their message really memorable.

“| feel way more confident than before. It
sparked so much creativity. Injust halfa
day we improved the quality of our work as
ateam, and will be able to take this learning
into so much of what we do.”

Mhairi Mackenzie
Principal Programme Sponsor
Network Rail

Writing and
tone of voice

Based on our Director of Training’s book Brilliant
Business Writing, we’ll help you produce writing that’s
easy to understand, quick to read, and that gets the
result you want. And we can tailor it for anything from
board papers to social media.

“It was fantastic writing training. We wanted
to make our writing more compelling, clear,
and concise, and their session was incredibly
helpful and practical.”

Suzanne Foster
Head of Public Affairs
British Red Cross




PowerPoint that Al
d O eS n ,t S u C k Our writers, designers and video experts are using Al

tools every day. We'll teach you to do the same, from
a 90-minute intro to the world of Al, to masterclasses
tailored to particular tasks — like writing, video, audio
and image generation — no matter how little you know
or how scared you are.

We’ve all sat through the nightmare of hundreds of
dense slides. We'll look at the scientific evidence of
what people actually remember to show you how to
use PowerPoint well.

The training is engaging, thought-provoking, and “We were all inspired by the training — you

captures people in a way that gets them to sit up made prompting so accessible and easy to
and pay attention. Training doesn’t always stick understand. The group is impatient to try it
with me; this one did, and | walked away from it on their own! Thank you!”

wanting to change what | do immediately. Natalia Khvan

Derek McWhinnie VP Talent
Head of Customer Care PepsiCo
g Zurich Insurance




Brand you

A bit of brand and PR thinking can really help you
build your personal profile — and get your next job, or
a speaking slot, or make new contacts. We’ll help you
think about what you want to be known for, how to say
it distinctively, and how to do all that on LinkedIn.

“Definition has been crucial to raising
awareness of the business and myself as

a leader. They understand the brand and
products, but more importantly our strategic
direction, the hard numbers and how to create
a story to pitch to relevant media outlets, which
makes them stand out among other PR firms.
They are a true extension of our team.”

Connie Nam
Founder
Astrid & Miyu

Dealing with
the media

Our media experts team up with former broadcast
journalists to put you in front of a camera, and show you
exactly how reporters work. You'll learn to sharpen your
messages, handle tricky questions confidently, and get
your points across clearly - even under pressure.

“Definition ran a truly excellent training day. It
provided great challenge and insight... but also
funin the learning process. Definition clearly
have significant ‘real’ experience and | found
the style and feedback to be very beneficial.”

Bob Andrews
CEO
Benenden Health




As well as training, we have experts in all of these things...

Insights
Strategy training@thisisdefinition.com
Writing and tone of voice
Design

Video

CX, UXand EX

PR and SEO

Al

They run training on all kinds of other topics,
from the basics of PR, brand and marketing,
to behavioural science, innovation and
creativity. Ask us if you'd like us to design
something for you.
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